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Continuous feedback 
on the curriculum

How the use of exit ticket surveys after each 
session contributed to quality improvement 
throughout the training program and valuable 
information for adjustments for the curriculum
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Who were the 
trainers?

Karen Klausen 

Erling Roghaugen 
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Who were the 
participants?
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We started out with 12 people, and ended up with 8 
regulars. One man and many women. Many had 
companies, and some were at the idea stage



Communication 
throughout the course

Facebook - Be Digital Social Media class 
https://www.facebook.com/groups/BeDigitalClassN
orway/
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https://www.facebook.com/groups/BeDigitalClassNorway/
https://www.facebook.com/groups/BeDigitalClassNorway/


What our course 
covered

07. Oct - Introduction and What is social media
14. Oct - Ethics, fake news and GDPR
21. Oct - Strategy and planning of SoMe
28. Oct - Communication on SoMe & Influencers
04. Nov - Practicing the use of new skills

Each class was 3 hours with teaching, discussion, 
and group-work
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Class 1 - What is social 
media and who uses it?
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Ipsos SoMe-tracker 
Q2'20

9https://www.ipsos.com/nb-no/ipsos-some-tracker-q220



Ipsos SoMe-tracker 
Q2'20

10https://www.ipsos.com/nb-no/ipsos-some-tracker-q220



Ipsos SoMe-tracker 
Q2'20

11https://www.ipsos.com/nb-no/ipsos-some-tracker-q220



Exit Ticket Day 1
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Results for exit ticket
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Class 2 - Fake news, 
GDPR and strategy
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Quiz about fake news
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GDPR and the laws 
that govern marketing 
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Strategic planning 
Defining what you want overall for your business
• Vision and values
• Market
• Target group
• SMART goals
• Performance targets
• Activity goals
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Exit Ticket Day 2
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More results



More results



Class 3 - Strategy, 
SWOT and 

communications
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Strategic planning 
Defining what you want overall for your business
• Vision and values
• Market
• Target group
• SMART goals
• Performance targets
• Activity goals



Market
•
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Communicating 
on SoMe
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Exit Ticket Day 3

27



More results...
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More results...
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Class 4 - Communicating, 
Instagram content and 

Influencers
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Communicating on SoMe
1. Be where the target audience is

2. Produce engaging content

3. Measure results

4. Evaluate

Use SoMe as a tool
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Be where your audience is 
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Produce engaging content
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Tag your adventure 
buddy to see this 
awesome video!
Have you tried this? 

Buon giorno, Milano! Who 
else is dreaming of a 
getaway here? Tag who 
you're taking with you! 

Kiellandbu har kanskje 
Norges mest fotograferte 
hytteutsikt? Det er ikke rart 
når det er så vakkert😍 

https://docs.google.com/file/d/1za58VVSQUFN9UJPVv-3YJWi2DeGpXZCi/preview
https://docs.google.com/file/d/1L2SnW9vHskp3ZhPHuT8VsLy3fGWll3JY/preview


Measuring your results
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Evaluating 
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Influencers

A guest lecturer, Martha 
Simonsen, had a lecture on 
the use of influencers in 
marketing your company
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Exit Ticket Day 4
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More results...
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More results...
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Class 5 - practicing 
publishing
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Create a 
strategy
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Create content
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Publishing to social media
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Publishing to social media

44



Exit Ticket Day 5
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More results...

46



More results...

47



Reflections on the course
1. Collect data as you go to help adjust the 

academic level of the class 
2. When creating the course group, get 

participants who are at the same level as far 
as their SoMe skills go

3. Do practical hands-on work in between the 
theory

4. Offer classes in English and Norwegian to 
support our diverse community
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Thank you
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